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SOCIAL
MEDIA:

Reporting period spans from
~ Now. 16, 2023-Nov. 15, 2024
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Total Impressions
14,093,681

Total Engagements
/82,625

Engagement Rate Per Impression
5.5%

Overall Audience
120,946
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"TELEVISION/
/VIQ/EO:

> MAVW FAST Channel
Streaming Views
1,509,220 . _
FAST Channel Viewing Minutes™= T
11,034,856

MAVW Linear TV

Total Audience
1,140,011

Airings:

305

GREENLIGHT DISTRIBUTION REACH:
70 Million Domestic Housholds

1 Billion Internationa

Households

1.4 Billion Global Households

Highlights shown in

99 countries
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- RACEXR.COM:

/RACFR is the official media partner of |
- Trans Am presented by Pirelli.
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/// RACER

Jyson wins TA, Crews wins CUBE 3
Architecture TA2 Series at COTA;
Menard and Matos claim top titles

/ RACER.com Page Views
) * 104,133

: 4 Direct Story Shares
/ /7,210
y T Million Tune-in Banner Impressions
j
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Director of Public Relations, Trans Am
/ 4 JTrippy@GoTransAm.com
- . 312.933.7883
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